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The Dreaded Call  



Sponsors…

Sponsorships offer local businesses and organizations the opportunity to partner 
with you in a mutually beneficial relationship.

Sponsors meet their marketing goals  and, at the same time, support your mission 
by providing contributions of goods and/or services to help meet the needs and 

interests  of your agency and centers.



Basic Types of Sponsorships

• Bingo prizes
• Coffee bar
• Blood pressure checks
• Activity support
• Adopt a Route
• Holiday party 

gifts /entertainment

• Ad in newsletter
• Logo on website
• Blog post
• Host an information table
• Event sponsor
• Adopt a Route
• Program Support





Our Process & Guidelines



They’re interested…Steps to Approval
1. Direct the potential sponsor to our Sponsorship Application form to 

indicate what type of help they’re interested in providing, locations, 
and whether they are a for-profit or non-profit organization.

2. They sign an agreement 
Sponsors CANNOT: 
1. Collect client information
2. Present/give advice
3. Sell any product or service
4. Distribute business cards (materials  made available on the day of the event)
5. Say that Aging Ahead endorses the sponsoring organization



Signed, Sealed, Delivered…Now What?
EMAILS GO OUT

• One to the senior center(s) with the 
approved application letting them know 
they can coordinate with the approved 
sponsor

• One back to the sponsor letting them 
know they’re approved, providing the 
centers’ contact info, and reminding them 
of our guidelines



Ensuring 
Client Safety 
with Waivers



Stickers & Signage





Identify & Recruit



So, No One’s Reaching Out to You
• Compile a list of local businesses and 

civic organizations like banks, churches, 
grocery stores, Rotary Clubs, civic 
councils, restaurants, etc. 
• Evaluate if their interests  and goals  

align with your mission.
• Check with your Board
• Customize the Ask
• Determine how this  relationship will be 

mutually beneficial



Follow Along



This is  Sadie. Sadie is  manager of 
a branch of Bank of Money. Sadie 
wants  to strengthen the name of 
Bank of Money in the 
community, and her 
grandparents  used to receive 
Meals  on Wheels, so she calls  
Aging Ahead. 



After discussing sponsorship 
opportunities, Sadie wants  to 
provide bingo prizes and flower 
boxes for North and South 
senior centers. We direct her to 
complete our application form 
and sign the agreement. 



We approve Sadie’s  
application, and contact the 
North and South center 
admins, attaching Sadie’s  
application, agreement, and 
contact information. 



We also email Sadie, thanking 
her and Bank of Money for 
their support, provide the 
contact info of the North and 
South centers, and remind 
her of the guidelines she and 
Bank of Money have agreed 
to.



Our center staff 
reaches out to Sadie to 
coordinate schedules 
for sponsored bingo 
and flower box drop-
off. 



In the meantime, we…
• Acknowledge Bank of Money via our website, newsletter, 

social media, etc. (depending on agreement)
• Create s ignage or stickers  and distribute to the centers  

for use (“These flowers were provided by your friends at 
Bank of Money”)

• Continuously engage throughout the year
• Add to our Sponsors  email group to keep them up to date with 

agency news, upcoming events, and additional needs
• Ex: 50th Anniversary Party at the Center is  coming up. Would they 

like to help?

• Conduct annual audits
• Change of status or contact information



Thank You! 
Questions?
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